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“Alone we can do so little, 
together we can do so 

much.” 

~ Helen Keller
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Switcheroo: Connection
Find a partner you have yet to talk to in this 

conference.

Find 3 similarities & 3 differences between you.

Celebrate after each identified difference!
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Goals for Workshop

•Communication Styles

• Impacts of Culture & Identity

•Gottman & Chapman’s* 

research

•Recognizing Barriers to 

Communication

•Sound Relationship Workplace
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“The single biggest problem 
with communication is the 

illusion that it has taken 
place.”

George Bernard Shaw
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CULTURAL IMPACT 
ON COMMUNICATION 

STYLES
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High vs Low Uncertainty Avoidance 
(Hofstede, 2011)
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Industry vs Indulgence
(Hofstede, 2011)
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Polychronic vs Monochronic
(Migdał, 2020)
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https://www.youtube.com/watch?v=io65QsZ8uzw
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Switcheroo: 
Communication Game

1. Silently read each item 
and its three available 
interpretations.

2. Take turns reading the 
items aloud.

3. Your partner will try to 
guess which meaning 
you are trying to convey.
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Herrmann Brain Model (Herrmann Global LLC)
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https://www.thinkherrmann.com/resources
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The (Golden) Platinum 
Rule: Treat Others the 

Way THEY 
Want to Be Treated
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Switcheroo: PAIR & SHARE

Discuss a time where you felt 
valued and seen at work.

Discuss a time where you felt 
your needs were not met. What 

supports would you have liked at 
that time?
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Chapman* and Gottman Research
•Research on couples evaluating which factors led to:

•Longevity & Satisfaction in relationships

•Research has been has been applied to many different 
settings including the workplace:

•Words of Affirmation = Feedback + Mentorship

•Quality Time = Workplace Bonding

•Receiving Gifts = New Opportunities + Challenges

•Acts of Service = Support

•Physical Touch* = Showing Up
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Switcheroo: Brainstorm

Which is your top love language and 
how does it show in the workplace?

How would you like it to show?
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Words of Affirmation = 
Feedback + Mentorship
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Quality Time = Workplace Bonding
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Receiving Gifts = 
New Opportunities + Challenges
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Acts of Service = Support
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Physical Touch* = Showing Up
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THE FOUR HORSEMEN AND HOW TO STOP 
THEM WITH THEIR ANTIDOTE
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